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INTRODUCTION 

Interest in social networking is growing every day. With computers evolving and becoming a 

much bigger part of our lives than before, the social networks have really stepped up their 

game with endless of possibilities for its users. I plan to look at these things in my report and 

where social networks today are heading. 

I think everybody agrees with that Facebook is the largest social network today. They have 

over 400 million users. (Facebook, 2010) Social networking is mainly a virtual social space 

for individuals or organizations. People either want to keep in touch with their friends that 

they do not interact with on regular basis or they just want to meet new individuals. You can 

meet people from anywhere in the world. It is that simple. (The Meaning of Social 

Networking, 2009) 

Social networking did just recently become very popular and I believe the future of social 

networking is even more promising. Already you can access your most popular social 

network through your mobile phone and contact your friends easily or let them know what 

you are up to. You can play games with your friends and interact with them in many ways that 

you could not do couple of years ago. But where will social networks head in the future? Will 

location technology change social networking? 

By bringing social networking closer to your real life, your behavior with your friends might 

become different. With constant updates from your friends of what they are doing, will the 

social networks slowly ruin your normal social life? Is there an opportunity to implement 

something into people’s lifestyle? That is something that the largest social networks need to 

decide. If so, I think that social networking might even end up with becoming everywhere 

around us. Only of course, if you want it to. 
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SOCIAL NETWORK 

A social network online allows individuals to present themselves, articulate their social 

networks, and establish or maintain connections with each other. It can be defined as a web-

based service to allow individuals to construct a public profile within a bounded system. You 

can make a friendly or romantic connection with other users or view and withhold these 

connections within the network. (Boyd & Ellison, 2007) 

Facebook is the largest social network today with over 400 million active users. (Facebook, 

2010) 

The music and entertainment social network, MySpace has still over 100 million unique 

visitors but MySpace’s popularity has reduced 

for the past years. Many famous artists use 

MySpace to publish their songs and upcoming 

concerts. Twitter is also a very popular social 

network. It has over 50 million unique 

visitors. Twitter is mainly a micro-blogging 

service. You can only post messages that are 

up to 140 characters. LinkedIn, which is a 

business oriented social network, has begun to 

rise recently. It has today around 60 million 

users. (Rao, 2010) You can create your 

business profile and connect to people who are 

working in the same business as you are or 

you can just find a suitable job. 

Although Google is the most popular search machine and often called the most popular 

everything, they have never been able to fit in the social networking market. Google launched 

recently Google Buzz which is supposed to compete with the other big social networks. 

Google Buzz is a little bit of everything that has been popular on the social network market 

today. It is implemented with Gmail which has around 176 million unique visitors per month. 

(Siegler, 2010) 

Picture 1: Total unique visitors (in millions p/m) at 

social-networking websites. (Economist, 2010) 
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History 

The social networks online would not exist if it was not for the internet access people have. 

Before the web, the social networks started to develop in form of generalized communities 

and bulletin boards. They focused mainly on interest groups or local communities. 

Commercial online services like AOL started to offer services like news, travel reservations, 

shopping and social hubs. In general they were very interested in social communication and 

allowed users to create communities about just any topic. We can credit AOL a little bit for 

introducing people to the Internet. Many people started to use the Internet a lot more just 

because AOL made it sound exciting. But after AOL, the Internet became a lot more open and 

the possibilities where much more. 

From the mid 90s to 2000, there was much activity to reproduce existing online services. With 

the web rising, social services like GeoCities.com and Theglobe.com rose up at that time and 

came in strong as people started to use computers more in general. Friendster was one of the 

first popular social networks that contained the features we expect from social networks 

today. Everything after Friendster has began to be relatively similar to it.  

Nowadays we have many popular social networks. Most of them have the same idea, to 

connect and link people together in various ways but their aim is different. Some of them 

want you to tell them what is on your mind, what you are doing or even where you are. 

Although they all have the same objective, they try to differ from each other. (McConnell, 

2008)  

Social impact and interaction 

The Internet’s widespread usability and easy access has made possible new forms of social 

interaction and activities. The social networks have grown  exponentially for the past years. 

People seem to have found the ideal way to connect to each other. The ideology behind social 

networking is called sociology
1
.  

The social network we know today offers many activities for their users. People have started 

to interact differently after communicating through your social network became easier. 

Instead of making a call to your friend, you just send him a message through the social 

                                                
1
 The study of society, human social interaction, and the rules and processes that bind and separate people not 

only as individuals, but as members of associations, groups, and institutions. 

(http://en.wiktionary.org/wiki/sociology)  

http://en.wiktionary.org/wiki/sociology
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network since you know that he is an active user. Today you are just out of the loop if you do 

not have an account on a social network. The communication tool that social networks have 

built up is remarkable. Users do not have to send out invitations through their local post office 

if they are hosting a huge party; they just create an event and invite their friends through the 

social network to attend. This is what has changed. The existence of social networking has 

enabled people to interact differently socially. Communication is shifting and the phone 

companies may need to watch out. 

Addiction 

55 minutes is what an average user spends on Facebook every day. (Facebook, 2010) So if 

you would use your social network for 55 minutes every day, you would spend 4% of your 

life on your social network. That is obviously a lot of time and brings immediately up the 

question of addiction. Addiction is clearly something users are suffering. The social networks 

probably don’t care since they focus on getting people to use it as much as possible.  

It is very easy to get sucked into your social network. The social networks got so much to 

offer nowadays that it is very easy for the general user to get lost in this world. It is easy just 

to start browsing through pictures of your friends, checking what they have been up to, what 

funny material your favorite friend just posted or just upload pictures of your family. With 

that said, the regular user just spent an hour doing these things. And this is just few percent of 

what you can do. You want to keep your profile good looking if you are searching for your 

future wife or husband. This social world can be very addicting and it is after you get into it 

hard to avoid. Especially when you can play games with your friends and you just won’t stop 

until you’ve beaten their high score. 

The gaming industry has realized that there is some market within the social networks. The 

thing with games is that they are made so that you as a user will be addicted to them. Games 

have spread over Facebook for an example by their API
2
 so anybody can develop a game and 

then adjust it to Facebook. This solution has began to be very popular, not only for gaming 

but for business applications as well.   

                                                
2
 Application programming interface. API is an interface implemented by a software program to enable 

interaction with other software, similar to the way a user interface facilitates interaction between humans and 

computers. (http://en.wikipedia.org/wiki/Api) 

http://en.wikipedia.org/wiki/Api
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LOCATION 

What companies on the social networking market look at today is location technology. 

Determining user’s location will bring up possibilities for more markets than the social 

networking world; it can be used in advertising, mobile phones and even in cars. We might be 

seeing a huge location war between Facebook, Twitter and even Google in the coming 

months. Although Google is not a leading company in the social networking market, they are 

probably considering being more dominant when it comes to location services. 

Location will be a big factor to social networks in the future. It will be important to social 

media and it will not only bring your friends to you, it will bring you to them. 

Mobile 

Many social networks offer solutions for their users through a mobile phone. Mobile phone 

users have increasingly been accessing social networks. The desire to tell your friends what 

you are doing or what is on your mind is beginning to be as common as drinking water. Over 

100 million users access Facebook through their mobile phone which is 25% of all their users. 

(Facebook, 2010)  

Mobile phones have developed very fast for the past years. Today the mobile phones are 

getting smaller and they have become much more than just a mobile phone. You should not 

need another device in your pocket than your mobile phone because the mobile phone of the 

future will be a multimedia- and GPS device or just an everything device. With 3G mobile 

network you can access the Internet easily through your mobile phone. When updating your 

status on a social network your GPS will locate where you are in the world and post your 

location along with your status. Your friends could then see where you are easily and surprise 

you. (Facebook Will Allow Users to Share Location, 2010) 

Google Latitude is a very interesting product which has been implemented with Google Maps 

for mobile phones. Google Latitude can be called a small social network but it is more of a 

location aware add-in of Google Maps. It detects your location and sends it to your friends 

within the Latitude network. Latitude is a good example of how the social networks will use  

location technology with their users. If you have a friend on Latitude nearby your phone will 

detect it and vibrate and let you know. (Gundotra, 2009) Google Latitude also records your 

history so you can track where you were located yesterday morning at 7 am. Steve Lee, a 
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product manager at Google said in an interview recently that they are working on improving 

the location history feature so you could see what coffee shop you where in that morning 

instead of the just getting the GPS coordinates and the exact location. Also he told us a little 

bit how he imagined the future of Latitude. When your devices will log your exact moves and 

your accurate location, things like the air conditioner or other devices could be turned one 

when a user is within a specified distance from their home. (Silverman, 2010) This is 

definitely one of the very exciting things about location technology. To clear things up, the 

mobile phone need to support GPS to get exact locations but otherwise the program will find 

out their cellular location which approximates your current location within 50 meters. 

Advertising 

Today we have seen location based advertising on the Internet. But the advertisements only 

detect from which country you are from, nothing more specific than that. Every Internet user 

has an IP-address which is easy to track down to the specific country. Some online advertisers 

have used that function in their adverts in order to profit more. 

But now this is turning around. Mobile phones have been a place for advertisers recently but 

the advertisements are more or less ignored. Advertisers have now realized that advertising is 

possible with location technology through mobile phones. Let’s say that you are checking the 

map for directions in your mobile phone. Then your location is sent and you would then most 

likely be getting offers from the restaurant two blocks away which is offering you free 

champagne with your food or the sports store around the corner will give you 10% off every 

product. This is how the idea is, to bring up advertise of a store if the user is within a specific 

range of their location. 

Nokia believes that location based services will be a $7 billion dollar industry in 2013. This is 

cause of more mobile connected devices sold and their ability to receive targeted 

advertisements (Edwards, 2010) 

Cars 

New technology hunts every engineer when he is building a new car. It is easy to imagine 

how cars will be in 10-20 years if you only watch the correct sci-fi movies. With that in mind, 

engineers of course pay attention to these movies and keep the image of the ideal car in their 

subconscious. 
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GPS systems are now very popular when driving a car and can easily lead you to your next 

destination. But how do social network come into this? Well, social networking might be able 

to help a lot meanwhile you are driving to your destination. One of the popular social 

networks today is all about real-time short messages or micro-blogging, Twitter. Twitter will 

know everything first because people tell Twitter all about what is happening. Car drivers 

could get traffic advice from Twitter. An application should have analyzed all tweets for the 

last hour and display for the driver on a map where traffic jams are and where not. (Elliott, 

2009)  

The car is becoming much more than something that gets you from A to B. Car companies are 

looking to add social network functionality into the cars but that is nothing that people are 

familiar with just yet. Future trends of the cars will be very interesting. Will you be driving a 

car with a display as the front glass? You would have 3D GPS system on that display and 

losing track of where you are would not be possible. Monitoring where your friends are in 

real-time, either in their own car or walking around with their mobile phone. But these ideas 

are just dreams and visions.  

As popular as social networking online is today, there is no doubt that cars will get a social 

networking boost in the years to come. Location technology will be implemented within the 

cars and connectivity between friends will become easier. 

Email 

Email has been a social target recently and Microsoft has developed a product called Outlook 

Social Connector. They plan on connecting Microsoft Outlook with an Outlook Social 

Connector as it is developed as an add-in for Outlook. The Outlook Social Connector will 

bring social views of your friends or colleagues right into your Inbox. It will include past 

Picture 2: Preview of Microsoft‘s Outlook Social Connector 
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emails and other communication history with your colleague. You will also be able to see the 

upcoming meetings with your colleague and easily browse through your attachments you 

have emailed to each other. The add-in will also track your colleagues’ updates within other 

social networks, such as Facebook, LinkedIn and Twitter. (Singel, 2010) 

Microsoft has performed better than Google on the social network market with Windows Live 

but Google announced Google Buzz in early February 2010. Google Buzz is implemented 

with Google‘s email program, Gmail and is suppose to help gap the bridge between work and 

leisure. Over 176 million people use Gmail and therefore Google‘s idea of taking advantage 

of that to create a social network is excellent. (Siegler, 2010) Google would never have a 

good chance entering the market with a normal product requiring everyone to sign up once 

again. By implementing it into Gmail they may have a shot dragging everyone into Google 

Buzz more easily than with other ideas. Google Buzz brings out the main features of the 

current active social networks and will compete to the top social networks today although 

everybody start small. (Wired.com, 2010) 

Google also announced in 2009 about a new communication tool called Google Wave. 

Google Wave is rumored as the new email technology but it focuses on collaborative work in 

real-time and is especially useful for groups or teams. Although Google Wave is not very 

popular right now and still in beta I think its momentum will unveil in the next few years. 

Google Wave is still on its development stage and is not accessible for everyone. People are 

even not familiar with it yet. Our browsers are just beginning to support its functionality so 

patient is what Google Wave needs at the moment. 

LIFESTYLE 

With modern technology everything is possible. Social networks are not only meant for you to 

contact your friends, you can also meet new people. Virtual social networks do exist and have 

become a popular spot to meet new people. You can interact however you want on a virtual 

social network since nobody sees your face or reactions so you can basically become whoever 

you want. You can create your own lifestyle or your own life within these virtual worlds. 

Our life is becoming more and more technically adapted. Generations are beginning to rise 

with every technology wave and each generation is more and more attached to new 
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technology. That is how next generation, now teenagers are and will be even more attached to 

displays and computers than we will ever try to be.  

Social life vs. virtual life 

With all the communication possibilities that social networks offers and keeps offering we 

might be blocking our regular social life with our virtual life. People rather send a person 

message through the social network instead of calling their mobile. They rather let you know 

on your profile that your dog died instead of coming to your house, knocking on the door and 

tell you the news in person. Personally I think that social life should be kept intact with your 

life and is much more important than your life within other worlds. In the end your closest 

relatives and friends are the ones who are most important in life.  

It is nothing wrong with exploring the options of the virtual social worlds online. You can 

meet a lot of new people and even get to know them on a more intimate level if everything 

goes well. Although, it might be fun to talk to strangers for a long time, you will eventually 

realize that you cannot survive within these worlds. Spending many hours online will not get 

you any credits on your CV. Your real life is simply put on hold meanwhile you deal with 

your issues within your virtual world. 

Next generation 

Teenagers and even kids today are the next generation of a next technological era. Everything 

a teenager does today is centered on technology. Whether it is social networking, 

communicating or studying at home they need to access a computer. Teenagers do not have 

difficulties getting to know new technology. They actually do not have much of a choice since 

they are required to know how to use a computer. When they turn in papers in school, the 

teachers expect it to be printed out from a computer. With that said, computer knowledge is 

becoming unavoidable. (Lee, 2010) 

With next generation there will be more technical experts in comparison to us today. Their 

adaption to technology today as young teenagers will show how they react as adults. We will 

be outdated soon enough if we don’t keep track of all the changes around us. With almost 

everyone signed up with an account on a social network, teenagers and even kids today are so 

connected. They could play games with each other and explore the possibilities for hours.  
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Why I am talking about next generation is because of the different things we experiment. 

When I was little there was no Facebook or Twitter to communicate to my friends. We had 

the IRC for chatting but there was no room for photos or videos as the technology was not 

there yet.  I remember starting pirating movies through my IRC client. Digital cameras were 

just relatively new and video cameras had no simple digital output for straight uploading to 

the web. We were able to create a small HTML website in Microsoft FrontPage with the few 

pictures we have. Now we can upload all of our photos easily to a social network and easily 

share with your friends. So I start wondering how it will be after 10 years. Will our life be 

photographed in real-time? That is hard to imagine and something we have to let the next 

generation decide.  
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CONCLUSIONS 

Social networking is a very wide definition but the focus has been on social networking 

online. From today I think the idea of social networks online will never die, not even fade. 

The people themselves are who make a social network. The companies in this industry need 

the people. Without the people there would not be a social network online or no community at 

all. But I think that will never be a problem. There will always be people. 

People’s profiles are not just a website of you and who your friends are. Today it is much 

more than that. Your profile has began to be your identity and you want to keep it up to date 

since everybody in the world can find out and see the basic information about you. Your 

friends however are the only ones who can see more detailed information about you and more 

photos. Human resources departments within many companies have looked at social network 

profiles as a part of their background check for every applicant that applies. Social networks 

are beginning to stretch around more aspects of things in life than we would ever expect. 

Location technology seems to be the next big thing for the leading companies in the social 

networking business. We have not seen much of how it will be used yet but I think we get the 

idea of it. Knowing your friends location during his daily update is a very interesting addition 

to the current standard of social networking. It actually brings out a lot of options for the 

future technology. I think that location technology will only change social networking for the 

good and it will also not have big changes on how people interact online. 

Every day you can read news regarding new technology. Every day you will use some 

technology to get through your day, although it is just your mobile phone. Our life has been 

adapted with technology more than we could have ever imagined. Students would not be able 

to study nor knowing where their next exam would be if it were not for the local intranet 

website of their school. People are becoming much more connected than ever by every day. 

Then they have social networks online. Instead of calling a friend which could end up in a 

hour long conversation you can access your social network and check up on him. This is a 

fact and proves that social networking online has become more of a lifestyle than just a 

website. 

The question remains whether social networking will be everywhere around us in the coming 

future. It may sound like I’ve tried everything in my power to prove that social networks are 

all around us. But that question is hard to answer positively. It is easy to be always connected 
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to it if you are in front of a computer. If you are looking at what your friends are up to or 

trying to interact with this woman on a virtual network the time could easily fly away. But 

online social communities will never kill your real life. You are never online when you sleep. 

You are not online if you are taking your dog out for a walk unless you have your mobile 

phone or computer with you. You are not online if you are swimming since electronics do not 

handle water very well at the moment. So it cannot be everywhere, not an online social 

network. Not even if you want it to. 
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